
GIRLS IN THE LEAD|SOCIAL MEDIA

When to Post:                   

 
Focus: 

 

Status UPDATE: 

 

 

Reach/impact:                                                               

 

TWITTER AUDIENCE:

 

Twitter Best-Practices for NGOs
CONVERSE.DISCUSS. SHARE.

 

TRACKING/ MEASURING SUCCESS:                            
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TRACKING/ MEASURING SUCCESS:              

 

instagram Best-Practices for NGOs
CONVERSE.DISCUSS. SHARE.

 

example: 
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Facebook Best-Practices for NGOs
CONVERSE. DISCUSS. SHARE.

 


